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THE CONCEPT

To make a truly international wine brand

* The first wine to be created by a panel of independent experts

* 10 International conducted an expert tasting trial in London
where 12 professional trade panellists made up of Masters of
Wine, Buyers & Journalists helped to create the perfect Rosé

THE PERFECT ROSE



NK ELEPHAT

P| nk Elephant Rosé
100% Garnacha
Fresh flavours with a hint of fruity sweetness.
Elegant summer fruits with subtle highlights of
strawberry and cherry

Plnk Elephant Rosé Sparkling
Charmat method
A soft fine mousse underpins delicate hints of
strawberry to give a balanced and refreshing fruit
driven finish

Key Brand Factors

» Perfect for any occasion
* Ahighly successful recognised brand
* Unbeatable quality/price ratio

THE PERFECT ROSE




THE CHARITY

"Pink Elephant was the first Corporate Sponsor of The Elephant Family Charity"

ELEPHANTwFAM\LY

“The Elephant Family is hugely ambitious charity.
Their vision is a world in which the Asian elephant is no longer an endangered species. A world in which these
magnificent creatures can live alongside humans in harmony and roam their ancestral lands in safety.”

The Elephant Family is supported by HRH
The Prince of Wales and The Duchess of
Cornwall
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AWARDS, MEDALS & ENDORSEMENTS

KRNATIog, Winning numerous awards since it's release, Pink

o 4 ) : ;
& '% Elephant continues to impress judges on the
= MUNDUS vini 2 international stage

G:OLD
Wine of the Week - Matthew Jukes

3
%"*'Irhland 2 Daily Mail

Wine of the Week - Jancis Robinson MW
Jancisrobinson.com

Recommended by - Ollie Smith
BBC TV

Recommended by - Suzy Atkins
The Sunday Telegraph

Z Recommended by - Robert Joseph
= |WSC E UK TV Food Channel

BRONZE

2012 __# Recommended by - Sarah Jane Evans MW
Ty AN BBC Good Food Magazine
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SPONSORSHIP & EVENTS
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Sponsorship of the WTA .
pre-Wimbledon Party Tesco Consumer
Prize

Pink Elephant sponsors of
Beach Volleyball
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PINK ELEPHANT AROUND THE WORLD

Pink Elephant at the s
Bird's Nest Stadium, Beijing g
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B Sponsorship of The Elephant Parade

Pink Elephant "On The Road", London
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GLOBAL DISTRIBUTION

. Hdrd Rock

FOUR SEASONS
FHootels. znd. /5)/ sovdls

THEADDRESS

HOTELS + RESORTS

Harry’s bars Four Seasons Hotels Hard Rock Café The Address
Singapore Maldives Brussels Dubai

| The Complete Winter Tasting Case

BLUE €LEPHANT

Tesco Blue Elephant Nandos The Clay Oven Restaurant
UK Paris UK Bahrain
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The men who made
an elephant fly

Bill Rolfe and Toby Hancock make an unlikely double act, but together
they are using every trick in the book to make their wine brands stand
out and, yes, fly off the shelves, as Dominic Walsh discovers

il Rolfeand TobyHancock, | producersand setouttocreate | mnthecommny'stopsdingshop, | ing and designingnewwines from
the founders of Surrey- | simple but attractivebrands with | in SouthNorwood, endbecame | scratch.
based wine agency 10 | modem kbel designs thatappeal | are2 mamgerfornineyears, before
International, are the Poshand | totoday’s winedrinkers. movinguptobuyer, then marketing | Why not buy your own
Becks of the wine trade. Rolfe is Here, Ralfeand H. cktell | di Twas maderedundart by | winery?
the Coclney street traderfrom | Harpers Wine & Spiritallabout | Unwins in20012andjoined Arca. BR: Winemaking is the capital
Peckham who rose to become | their love affair with wine and the intensivebit. We saw an opportu-
marketing director of Unwins, | birthof Pink Elephant. A lttle bird tells me you've | nityto splitoutthe branding and
while Hancock is the youthful tried for your MW? marketing from the winemaking,
public schoolboy whopersmded | How did you get together? BR: P'vemtthe MW ourtimesbut | Somanywine producers who sell
Rolfetheyshould setuptheirown | BR: We met inthe tradeand always semed to faladiffer | to the marketdirectlyare stillstuck
businest then both ended up work- ent paper. [ had particular | inthisold fashioned production-
Theyarebest known forlaunch- | ingat United Wineries, part trouble with the marketing | led frame of mind Often you seeall
ing Pink Elephant, aPortuguese | of Spain’s Arco Group. Toby paperwhichisironicas mar- | thegoodwork theydointhevine-
rosé,as an accompaniment to | ended upas mles directorand ketingis what Inowda. yards, but they don’t understand
spicy food,hoping todoforwine | I'was marketing director. We the consumer or how to create
what Lord Billimoria, the founder | worked there for three years brands and tum theirproductinto
ofCobra, did for beer. and realised weworked very somethingdesirable. Marketingis
The brand isalsoshowi ngstrong dltogether,despl dif ' BR:Ithink 0. Tobe honest, | not jstaboutlsbels. It'sthe whole
export patential being saldin 22 | ferentiackgrounds. if I’d passed I'd probably | padage
countries, including Australia, never havesetupio.Pd
Thailend, Spain, Sweden and the | How did a working avebecomeewnmore | Why the name 10
US, while thegroup’sintemational | class lad from nerdysboutwineand | International?
aspirations have been boosted by | south London end probablybecomes | BR: There are 10 top wine-pro-
theunch ofan Irish offshoot. up in the wine consultant. ducing countries in the world.
However 10 Intemationd is far | trade? The idea was that we would find
from being 2one-brand business. | BR: [ know, who'd How did you 1oprod: M rep
ink Elephmntiscomfors | have thought it? I come up with - high-quality, noble producers
ably its biggest wine, thegroup’s | joined Unwins in the idea of 10 who might notknow howbest to
istaken from th berof | 1972 asatrainee store International? selltothe market. Wecane upwith
topwine-produdng countriesin | manggerin Woolworth TH: Whenwewere | th ptoftakingon the nobl
theworidanditssimistocreatea | Road. I knew noth- 2t United Wineries, | brands theyalready hed and then
new wine brand for eachofthem. | ingabout wine when we weregoinground | ontopof thetcreating new brands
PromArgentimithascreatedared | Ijoined I wasgetting theaccounts and aimed suerelyat consumersusing
winecalledLaPoderos afterChe | marriedand neededa ine fairs launching rketing,.
Guevara’s matorbikeand recently | place toiveand when new Spanishwines.
stocked by Majestic, while from | yourna shopyougot Wethought, ifwe | So you're effectively
Italyithas developedabrand alled | 2Batovertheshop andoith ploying wineries to
Emotivo. else,why an'twedo | produce wine to your
Whilthequlityofthewinesis | What happened it for ourselves. So | specification?
clearly importantto thetwowine | mext? Ipersuaded Bill we | THE Yes, dthough ideally itshould
fhusiasts th panyhas] BR: Wine captured me should set upour | beacomplementary brand which
from th ils of the Frenchwi and ndosal owncompany creat- | helpsus o sellitsex stingwines.
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You're best known for Pink growing exponentially ~ at that
Blephant, a Portuguese rosé | timeitwas growing 2 almost 1%
made specifically to drink mnd represented % of market - but
with spicy food. How did we knewitwoul dearve out 105 All
you come up with the ldea? | thesignals werethere
BR:Wewere sitingon aparkbench

teving asandwichinthespringof | Did you get any inspiration
2006. Weknewthatin José Neiva | from that other great

wehad 2noble Fortugueseurtner | Portugl rosé?

who could dovirtually anything | BR:Mateusis 2 brandsome people
wewanted. Welnewtha meéwas | mock butthey've created aworkd

Brands created by 10 Intemationat:
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) \‘ . ’
R

brand that consume rs know. You
have toadmireit for that bt we
thoughtitwasold hetandwecoukl
do something new mnd modemn.

Where did you get the idea
of designing a wine to be
drunk with spicy food?

BR: Matching wine and food
i really important to us in the
trade, and I thought noone had
really done 2 wine to match

Portugal: Pink Elephant - rosé made from fowr grape
(Touriga Nacional, Alfrocheiro, Casteldo Cabermnet Sauvignon)
Point West ~ white wine 50% Chardomnay 50% Alvarinha) and
red (100% Touriga Nacional All made in Estremadura.

Ar LaPod a - red from Patagonia (70% Malbec).
Chile: Chamanto - Sauvignon Blanc, Cabemet Sauvignon and
Carmendre rosé, all from Maule Valiey.

Italy: Emotivo ~ Pinat Grigio blush, white Pinat Grigio and red
Montepuiciano.

France: Left Bank ~ Cabernet Sauvignon from Bordeaux.

New Zealand: Two Islands ~ Sauvignon Blanc from Marborough
Spain: Altoro - red from Navarra (60% Tempranilla, 40%
Cabemnet Sauvignon).

~

Toby Mancock and Blll Rolfe: the
brains behind 10 International

but broughtinour ebel designer.
Wk knew the design had to bevery
maodemandeyecatching.

What about the name?

to Taj Mahal that. But wedecided
that anything like that woukd be

Indian and Asian food. People | drexiful
talked sbout Sawvignon Blancand | BR:Iwas sitting in the lnthone
Gewiirtzt aminer but lerdlyany- | moming and [ was locking at the
d roséas beingagood | showerhead with thehoselooped
match with spicy ©aod. round 1ike afigure of eight,and as
TH: Wesav wint Cobrahaddone | Idaydreamed I thoughtitlooked
withbeer makingthe Indim sector | Ekeanelephant’s ears ThenPink
itsown, butwethougit thatgirisin | Elephant becanse of rosé! Itj umped

perticuler, mightnotlike todrink il
Tell me about Project Tikka

So how did all this become Masala.
Pink Elephant? BR:Tochoose the specific wine we
BR: Having wpwiththeidea, | puttogethera panel of12top tast-
wethenhad to createa marketing | ens,includingtwoMWs and some
strategy for this newproduct. We | journadists, and saick “OK, you guys
didn’thaveth thatstage, | eredway ingon wine, b
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